
TikTok Brand Takeover Ad Specs

Technical Specifications Requirements

Image Format: JPG, PNG or JPEG 
Max. file size: 500KBb
Duration: around 3s

Submit the creative with all of the six required dimensions to ensure cross-device 
consistency.
640x1136 & 1242x2208 & 750x1624 & 1080x1920 & 750x1334 & 720x1280

Avoid placement of logos and ad copy at the top of the creative, otherwise it will be 
covered.
- For 640x1136, the area is within 189px of the top of creative
- For 1242x2208, the area is within 367px of the top of creative
- For 750x1624, the area is within 370px of the top of creative
- For 1080x1920, the area is within 158px of the top of creative
- For 750x1334, the area is within 182px of the top of creative
- For 720x1280, the area is within 182px of the top of creative

Avoid using a transparent background for the creative. 
If a user's network conditions are poor, the GIF or the video creative will be displayed as a 
static picture
If a well-known person is featured in the creative, Advertiser must provide proof of 
endorsement, related authorisation, or related third-party reports. If the above 
requirements cannot be met, the agency is required to issue relevant guarantees and take 
full responsibility.
It is forbidden to copy the content interface of TikTok as  your ads material.

GIF For a GIF takeover ad, both GIF and the static image are 
required. 

GIF
Format: GIF
Max. file size: 2MB
GIF Length: 3-5 seconds (excluding 5.00 seconds) 

Image
Format: JPG, PNG or JPEG 
Size: within 500kb
Duration: around 3s

Video For a video takeover ad, both the video and the static image 
are required. 

Video
Format: mp4
Max. file size: 5MB
Video Length: 3-5 seconds (excluding 5.00 seconds) 

Image
Format: JPG, PNG or JPEG 
Size: within 500kb
Duration: around 3s

Creative

URL
Technical Specifications Requirements

TikTok URL Brand Takeover can link to a TikTok internal URL, such as 
a Hashtag Challenge Page/Video Page/Music 
Page/Account Page 
Advertiser should provide the internal URL address. To 
get  the URL, please click the 'Share' button on TikTok, 
and copy the link generated.

The Video Page can only be an organic video; an ad is not supported.

WebView URL Please provide WebView URL of the landing page.
(WebView link is an in-app browser that delivers web 
content, and opens within TikTok)

Universal link or direct app download link to App Store or Google Play is not supported in 
Brand Takeover. 
Landing page dimensions should be compatible with all mobile devices.
Advertiser is responsible for testing and improving landing page load time.
Video or other elements on the landing page should be compatible with both iOS and 
Android. 
Preloading or autoplay on the click-through landing page is not supported.
TikTok does not provide tests or previews of the landing page. TikTok is not responsible for 
any problems caused with the provided landing page during the campaign.
If a well-known person is featured in the creative, Advertiser must provide proof of 
endorsement, related authorisation, or related third-party reports. If the above requirements 
cannot be met, the agency is required to issue relevant guarantees and take full 
responsibility.
The URL is not allowed to access the phone's native functionalities (i.e. camera, photo 
gallery, or microphone)
The URL is not allowed to collect any TikTok user information such as username without their 
knowledge.
After TikTok reviews the ad, no revision of the URL content is allowed. Otherwise the ad will 
be shut down and TikTok will not provide any make-good. 
Advertisers must use the https protocol on the landing page. If http or other protocols are 
used, there may be a small probability that the jump is unsuccessful.
It is recommended to use the https protocol on the landing page. If http or other protocols 
are used, there may be a small probability that the jump is unsuccessful. 
As the background colour of TikTok is black, landing pages using a transparent background  
will automatically change to white.
Swiping left or right on the landing page has no effect. 

1. Creative assets cannot be replaced during the campaign.
2. The creative assets for TikTok's ad will be reviewed by our ad review team within 3 days. TikTok is not 
responsible for any issues caused by delayed submission from the Advertiser.
3. The same creative can not be used in 2 consecutive days.
4. TikTok-supported 3rd-party tracking partners: 

Kochava, Sizmek, DCM, Appsflyer, Tune
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TikTok Brand Takeover Illustration and Checklist

Asset Checklist

GIF/Video/JPG in 6 sizes

Image in 6 sizes
(when running a GIF/video)
Landing Page URL
Tracking Tag


